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Agenda

Introduction

Covering the Elections

Av Haurris: Election results

Break for Q & A

Analyzing Political Television Commercials
Break for Q & A

Hollywood’s Approach

o Political Movies
o Political Television

Larry Rifkin: Role of Talk Radio
Break for Q & A
Next steps
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A . Press Coverage:
e = Whistle Stop

Tour

1896 — 1924: Newspaper
coverage leads to the
introduction of campaign
press secretaries, public
relations and photo
opportunities.

http;//www.freedomforum.org/templates/document.a
sp?documentiD=6502

"Gerald Ford campaigns in Michigan in 1976." Image. Gerald
Ford Library. American Government. ABC-CLIO, 2012. Web. 3 July
2012.



Press

Coverage:
Radio

1928 — 1948: Radio’s
Immediacy changed
campaign coverage,
although the Press
was reluctant to
tackle issues like FDR’s
disability.

http://www.freedomforum.org/template
s/document.asp?documentID=6502

"Edward R. Murrow." Image. Library of Congress. American
Government. ABC-CLIO, 2012. Web. 3 July 2012.



Press
Coverage:

Television

1952 — 1976: New York Times
columnist Russell Baker
wrote that after the
televised debate between
Richard Nixon and John F.
Kennedy, "television
replaced newspapers as
the most important
communications medium in

"Kennedy and Nixon debate in 1960." Image. AP/Wide

) - .
World Photos. American History. ABC-CLIO, 2012. Web. 12 American PO litics.

July 2012.

http://www.freedomforum.org/templates/document
.asp?documentID=6502
® )



Press Coverage: 24 Hour
News Cycle

The growing audience for online political

news
The % of adults who go online for news or information about politics or the
election
1996 2000 2004 2008
% % % %
Among all adults 4 18 29 L
Among internet users 22 33 b2 G0

Source: Pew Intemet & American Life Project and Pew Research Center for the People and the Press Post-
Election Sunveys.

[P Pewinternet



Press Coverage: 24 Hour News
Cycle by Demographics

Online political news consumption by
different demographic groups

The % within each category who get political news online

% of intermet usars who go % of all aduits who go

online for political news online for political news
Total 0% 44%

White, non-Hispanic 81 48
Black, non-Hispanic &1 29
Hispanic 43
Education

Less than high school e 13
High schoaol grad 47 31
Some college 63 54
Caollege grad 75 TO

YL 11 hol
Less than $30,00
$30.000-545 559
$50.000-574.589
75,000 or more

Repubbcan

a B &a
NB & B

AR

B4
Damacrat 81
Independant 59

Sowce: Pew Inemet & Amencan Lile Project Post-Election Survey, MNovember-Decermber 2008 Margin of
error ls +/-3% based on IMermet tsers (n=1_581) and +/-2% based on all adulls (n=2 254). Margins for emor
within subgroups are smaBsr. **Sample size is oo small 1o analyze

[§ Pewinternet







Campaign Ads: Daisy
1964 JOHNSON vs. GOLDWATER

Peace Little Girl (Daisy) (Johnson, 1964)
YTy 2 F o ]
- ] . L,

http:;//www.livingroomcandidate.org/commercia
Is/1964/peace-little-girl-daisy



Campaign Ads: Never Had
it so Good

1952 EISENHOWER vs. STEVENSON

Never Had It So Good (Eisenhower, 1852)

EISENHOWER

* AMERICA

A POUTICAL ANNOUNCIMENT
PAID FOR BY CITITENS FOR EISENNOWER

u = m - D:Dvn:ﬁ: | CREDITE | TRANE:E-RIPT' BHARE | SAVE |
[ RELATED COMMERCIALS + || RELATED PLAYLISTS - |

Y http://www.livingroomcandidate.org/commercials/1952/never-had-it-so-good Y



Campaign Ads: Ike for
President

1952 EISENHOWER vs. STEVENSON

lke for President (Eisenhower, 1952)

A
PAID
POLITICAL ANNOUNCEMENT

PAID FOR BY
Citizens for Eisenhower

L3 A
=1 = m - | | CREDITE Tq.wscqprl BHARE | BAVE |
u 000,100 —

| RELATED COMMERCIALS - || |

4 http;//www.livingroomcandidate.org/commercials/1952/ike-for-president



Campaign Ads: Unite

1968 NIXON vs. HUMPHREY vs. WALLACE

Unite {Mixon, 1968)

A POLITIGAL BROADGAST

E_a 1
=1 = m . | CREDITE T?.’-HSE?I‘T' EHARE | BAVE |

[ RELATED COMMERCIALS -] |

http://www.livingroomcandidate.org/commercials/1968/unite



Campaign Ads: Prouder,
Stronger, Better

1984 REAGAN vs. MONDALE

Prouder, Stronger, Better (Reagan, 1984 )

u = m L. D:DEJ__.I":":: | CREDMTE | T?#MEE&I:‘Tl BHARE | BAVE |
| RELATED COMMERCIALS ~ || RELATED PLAYLISTS - |

http;//www.livingroomcandidate.org/commercials/1984/prouder-stronger-better



Campaign Ads: Tank Ride

1988 BUSH vs. DUKAKIS

Tank Ride (Bush, 1988)

- L ' Foml Y LA
|4 - |
= = m B ! | CREDITS | Tq.wsc.m:rl BHARE | BAVE |
a T

| RELATED COMMERCIALS ~ || RELATED PLAYLISTS - |

http://www.livingroomcandidate.org/commercials/1988/tank-ride






Hollywood Movies: The
Candidate

YUU Tlle Q Browse Movies

Robert Redford [The Candidatel

annie7676 | € Subscribe 57 videos =

o Lke ® Share P 49781 i

007

Uploaded by Annie7676 on Jun 7, 2007

This Video is a Trailer of [ Tha Candidate] (1972)

586 likes, 3 dislkes

http;//www.youtube.com/watch?v=9K78U6XsHsg



Hollywood Movies: Bob
Roberts

Yﬂ |.| T“h e Q Browse = Movies

Trailer: "Bob Roberts"

ucofilmsociety 0 Subscribe Jvideos -

America 1S a mess

b Like W Share m 52,454 u

Uploaded by ucofimsociety on Jan 30, 2008

The theatrical trailer for Tim Robbins® political mocumentary, "Bob Roberts "

http://www.youtube.com/watch?v=g2uWcukaSpg



Hollywood Movies:
Primary Colors

YU[I TUbe Q Browse  Movies

Primary Colors (1998) trailer

2parse o Subscribe 60 videos

e Lke W® Share | 25217 w

Uploaded by 2parse on Apr 20, 2008

19 likes, 1 dislike

The trailer for the 1998 film based on the novel of the same name by
Anonymous (Joe Klein).

http;//www.youtube.com/watch?v=WCtnouR_r4Y



Hollywood Movies: The
American President

Y[lll Tl,lbe Q Browse  Movies

The American President - Theatrical Trailer

moviecarsJDE 0 Subscribe 7 videos ~

b Like ¥ Share P 88,743 iw

Uploaded by moviecarsJDE on Mov 25, 2007

- - - : 87 likes, 3 dislikes
The American President - Theatrical Trailer : i

http;//www.youtube.com/watch?v=Lnb4UWXL8KA



Hollywood Movies: Mr.
Smith Goes to Washzngton

YouQQifY s soestowashington e Q  Browse | Moves

MR. SMITH GOES TO WASHINGTON TRAILER 1939 FRANK CAPRA

capthijou ﬂ Subscribe 832 videos (:,) Download This Video | ™

4 http://www.youtube.com/watch?v=thmxB3-L0gc



Selected Television Shows

 West Wing
 VEEP

 The Simpsons

« The Colbert Report
 The Dalily Show

e The Newsroom
 Murphy Brown

e Tanner ‘88



Permanent Campaign

"CNN newsroom." Image. AP/Wide World Photos. American "Rush Limbaugh." Image. AP/Wide World Photos. American
Government. ABC-CLIO, 2012. Web. 3 July 2012. Government. ABC-CLIO, 2012. Web. 3 July 2012.
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What next?

*Visit www.ct.gov/sots for supplemental materials
oLesson plans

OoResources
oHelpful links

sParticipate in upcoming teacher webinars:
oElementary level Tues. 7/31/12 @ 10:30 a.m.
oElection Math To be Determined

Emaill CTelectionproject@ct.gov
«Call 860.509.6212

DENISE W. MERRILL

SECRETARY OF THE STATE
° CONNECTICUT


http://www.ct.gov/sots
mailto:Ctelectionproject@ct.gov
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